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1 #E‘EEF;'M . HFEAAR (B5T) EEERAAR
Summary Table 1 ~ Domestic household characteristics Monthly household income (HKS) il (A5T)
— ENTSE Median monthly
IE RN EFEAARPIN (GBT) District household
Ea L o Median monthly household income (HKS) Couneil district <10,000 10,000-29,999 =30,000 Total income (HKS)
!l:!ﬁ PHEE £7H No. 11800 (2000) 21200 (16800) 53500 (51500) 86600 (70 300) 41,500
P"&J“.u ﬂﬂ: HEEWED Central & Western Ei4HHE % 136 (29) 245  (239) 618 (732)  10DO  (100.0)  (53,000)
ge o BEraRER
EMESE HEP households BESHS® B ””&F . =i $7E No. 11000 (1400) 14300 (11300) 41800 (39500) 67100  (52200) 40,300
- BAM occupying Percentage of All households Economically active Wan Chai B % 164 (27 213 (21.6) 623 (75.7) 1000 (100.0)  (50,000)
District Average  awhole flat  owner-occupier households
Council district Inmselufld fMoor/house households HE $7H No. 30600 (6100) 56100 (46900) | 100100 (97 600) 1863800| (150 600) 32,000
size (%) (%) Eastern B % 164 (4.1) 00 (3L 536 (648) 1000  (100.0) (40,000
TEE 27 99.0 36.5 41,500 53,000 e #7E No 13400 (3000) 26500 (23200) 44700 (43200) 84700 (69 300) 31,600
(;;;-;mj & Western Southern Eatt % 159 (43) 313 (334) 528 (623) 1000 (100.0)  (38,000)
Wen Chi 26 99.6 36 40,300 50,000 ShEF £7E No. 23800 (5900) 40400 (34900) 60700 (59600) 124900 (100 400) 28,300
HE o _ - 5600 P, YauTsimMong  Ei%7HE % 190 (59) 324 (348) 486 (594)  10DO0  (100.0)  (35000) 20 17 #—|" é[ 6« | ®|| é
Eastern ) ' ' ) : TR $7H No. 33100 (8$400) 58800 (52900) 56000 (55100) 147900 (116 400) 22,000
i 30 99.9 512 31.600 18.000 Sham Shui Po B % 24 (72) 397 (454) 379 (47.3) 1000 (100.0)  (28,000)
Seshei JLERIR 75 No. 26200 (6100) 48100 (41300) 66500 (64200) 140900 (111 600) 27.300 >30 OOO
THZCHEE 76 978 54.6 28,300 35,000 Kowloon City o % 186 (55 342 (37.0) 472 (575 1000 (100.0)  (34.200) )
;“:;:;:“" Mang Al £7H No. 30000 (7000) 61300 (55400) 55200 (54800) 146400 (117 200) 22,600 1 7 "é
Sham:; i 26 98.7 383 22,000 28,000 Wong Tai Sin T % 05 (60) 418 (473) 377 (468) 1000 (100.0)  (28,000)
LR 28 993 483 27300 34200 s £H No. 51100 (11200) 101600 (93300) | 83000 (82400) 235700| (187000) 21,100 2 5 Yh(
K asdocs ity A Kwun Tong A % 2T (60) 431 (499) 352 (441)  1000|  (100.0) (26,400 3 e 6 .
A 28 99.9 413 22,600 28,000 o 27H No. 34800 (8200) 71800 (65800) 68200 (67800) 174900 (141700) 23,000 ' ¢
Wong Tai Sin Kwai Tsing E4H % 199 (58 41 (464) 90 (478) 1000 (100.0)  (28,500) 4 < AD@
EE % 28 9.6 310 21,100 26,400 = #;H No. 18500 (3800) 36600 (32100) 54300 (53500) 109300  (89400) 29400 .
g‘;m ong o , . 2’5000 25500 Tsuen Wan B % 169 (42) 335 (359) 496 (599) 1000 (100.0)  (36,000) 5 . Y \J
= 2 1040 | X s
Kwai Tsing $ifg $7E No. 35900 (8$800) 67400 (61500) 69700 (69200) 173000 (139 500) 24,000
e - _ S5 59400 56,000 Tuen Mun HaH % 08 (63) 390 (441) 403 (496) 1000 (100.0)  (29.500) .
Tsuen Wan T 27 No. 42900 (10000) §2700 (73700) | 88400 (S7300) 213900 | (171100) 24300 10 O 05 /\((J=€
Py 27 99.7 54.1 24,000 29,500 Yuen Long Btk % 00 (59 386 (431) 413 (510) 1000 | (100.0)  (30,000) = ma
Tuen Mun & PYE No. 21800 (4900) 42900 (37400) 42700 (42000) 107400  ($4300) 23300 1. OY"e
;tm g 29 99.9 483 24,300 30,000 North B4 % 203 (58) 399 (444) 398 (49.9) 1000 (100.0)  (29,800) 2 @
uen Long 5 |
& 2 Al 76 No. 18500 (3400) 34000 (29300) 48300 (47400) 100700 (80 100) 28,000
iEEh 29 9.3 354 23,300 29,800 Tai Po Hatt % 183 420 37 (363 479 (592) 1000 (100.0)  (35000) 3 7 "é
Al 30 99.9 622 28,000 35,000 i) #7E No. 39800 (8200) 78500 (67900) (109900 (108000) 228200 |(184100) 28,000 eSS
TaiPo Sha Tin o % 174 (44) 34 (369 482 (587) 1000 | (100.0) (35000 4 . y e
;ﬂ"hgﬂ] 29 99.8 558 28,000 35,000 FEE $7E No. 22100 (5200) 43300 (38000) [ 83700 (83 000) 149100 | (126 200) 33,500
n Sai Kung HatE % 148 (41) 290 (30.1) 6.1 (658) 1000 [ (100.0) (39,500
fici=] 3.0 99 8 64.1 33,500 39,500 —
Sai Kung BE $7H No. 9900 (2400) 18900 (15300) 28500 (27600) 57400 (45 400) 29,900
Py - - - N— — Islands HH % 173 (53) 329  (338) 497 (60S) 10D (100.0)  (37,100)
Islands ) ’ _ ’ ! &t BB No. 475200 (106 100) 904400 (796900) 1 155200(1 133 700) 2534 700 (2 036 800) 26,500
&8 28 9.5 492 26,500 32,700 Overall Btk s, 187 (52) 357 (30.4) 456 (S5.7) 1000 (100.0)  (32,700)
Overall i SNSRI RS RE P AHERTE -

Note : Figures in brackets are the corresponding figures of economically active households.
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Big Data for Marketing simply started with understanding customer journey

Online TOUCHPOINTS

WEBSITE / LANDING PAGE W COMMUNITY —~—
AN 0 . EMAIL
WER SELF-SERVICE .

ADVERTORIAL .
&\3\\{‘ SOCIAL MEDA LHM‘

CHAT .L.GYJ-J TY PROGRAM
“ @ E-COMMERCE . app,y

| =
N 3 PARTY SITES
\\:\\ % TWITTER / SOCIAL W . SURVEY

DISPLAY ADS .
ACTIVATION POINT .

Awareness Consideration Loyalty Expansion
I

DIRECT MAIL . . SALES-REP . S5ALES-REP

WORD OF MOUHT . MAILINGS

CALL CENTER / IVR .
RADIO
® o

PR FRINT
. -
OUTDOOR PEMO CENTER AUTOMATED OFFERS

Offline TOUCHPOINTS @ MANAGED TOUCHPOINT
R EARNED TOUCHPOINT 11

Reference: Harvard Business Review — Compeating on Customer Journeys
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. AMENES F T p = w
Shortcuts 2 RS o) | Ll EENESHRIRE (8 : # 21K members - 2 posts a day
# CUbONE®F1Z 20+ o . I F f?:&ﬁﬁﬁ R FeiEE S ﬁ [ FRRE AIELE).
%ﬁlﬂﬂ%zﬁﬁ 4 V4 = 235 members said they went to Hong Kong Bapti
EEEs = , J— ’
SRR = P PSP Ny Pl T ATV S =
Shortcuts ﬂ,ﬁf%@l\fﬂf’jglg n, 4 E%'@HE@E E'Eiﬁﬂ‘ﬁ?ﬁfﬁiﬂ
# ClubONE &FR < Public Group ?E E ﬁﬁﬁ E E RHGHEAE 1 3K members
ik ALY e Ar Hong Kong - SBEEATER ' IREESETE @ Rty
Discussion : iﬂ;ﬂﬁlﬁjﬁﬁ E'EFI‘ I.EEEP _"J:% %ﬁi&fﬁ.&f}- f_rﬁ-H_

| J: 23 A\ — = = 21 members said they went o Hong Kong Baptist
Members ! T o

. = elp utatierspran agement

2 Files ” ﬁﬂ E '% ﬁi EA,J Fgﬁﬁ E ﬁ VT = 78 members EE!I-'I they wentto Hong Kong Bapfist
*Eﬁ Search this group Q L] W% l:l Egﬂ E ﬂ% h ¥+ | | " o R

3 i Join this group to post and commen
% Shortcuts Bt honhbi ot i PR E“" ﬁ‘- ZEEHER ! Playgroup
= & i X -
G 4 ClUbONE&FR13 20+ e \ ﬁ ‘ 8 4K members - 4 posts a day
. BECENT AT 2 ;.'*«-r = 08 members said they went fo Hong Kong Bapfist
. ; . r Mg
ﬁ Connie Mak shared a video. 8 [u, =
v (oo Co ok o
W’ 43 ming B N -
- NEEHREINE D ERETAE + Join
" : N ? e e
¢'41@ﬁ E_I-L/LDH EEHH%E l‘%? — 2.9K members
DESCRIPTION L o
FREHAESTIENER &) = 31 members said they wentio Hong Kong Baptist University

TRIFEHIES BE _FEEEE RitaF
s, A

GROUP TYPE
Study Group

20~ Group

g BERERDREEENE o ot
=y NMembersince Movember 2017
e ¥ Hong Kong - BB E@RL, AN 55, AEEREASIE

CREATE NEW GROUPS HEIE -

Groups make iteasier fian - RTINS = 51 members said they went to Hong Kong Baptist University
ever to share with friends, E = o !

family and teammates.
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Keyword

shtal lang="zh-hk"»
thaad>
<i-- Global site tag (gteg.js) - Seegle Analytics ==
«eript a‘,:,'ﬂ{ ‘,F(-_h' £ '} it i
«seripe
window. datalayer = window.dataLayer || [1:
funceion grag{){datalayer.push(arguments);}
Etag]*4z’, new Date()):

Fdeiia- d=1"rcfseripty

grag(“config”, "UA-3L1%6074-1%);
t/seripts
imets charset="utf-8"»
tmete http-squiv="X-UA-Compatible™ content="IE=sdge”s
meta names"viewpart™ content="widthedevice-width, initisl-scele=1.8, maximum-scale=2.@%»
ctitle-2HHIES SORERLYEE: - APRR vindergarten List/titler
¢meta names"description” content="fSPHEGS R M IRERORENS TR« MENFHRMB WS « SRR | ANENY - SNEE G - SEERN - AHESS - HEED SRRSO - 20 s ENNBaE -
«link rel="canonical” href="| ' L™
tmets name-"robots” content="index, Follow™:
imeta property="og:inage” content="https://fwee, schosland. hkfing/fo/kg-front. Jpg™s
emeta property="ogititle” content="HEHSRERHTRE" >

¢lipk hrefa"fgsa/bootsirpp ain, c22™ relastyleshast™s

¢link hrefs™fogefite]lad) oo™ rela"stylecheet™s

¢link hrefs"jczafdatalables,czz” rels"stylesheet™s

link hrefa” deg.r gi3" rela®styleshect™s
estyler

table.dataTable thody td {podding:10px 3px 10px 3puy}

toble .dataToble t¥oot th {padding:18pn 3pw lopx 3pui}
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«
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é 6¢ .$IA&° 100 - 1000
(' $IA&° 100 - 1000
. e( .$IA&° 100 - 1000
7 =4 31A&° 100 - 1000
<ADZBIA&® 100 - 1000
Yh( .$IA&° 100 - 1000
fax .$1A&° 100 - 1000
05 'v .$IA&° 100 - 1000
"o e $IA&e 100 - 1000
", Yz . $IA&° 100 - 1000
+7u?[ $IA&® 100 - 1000
T =4 $IA&° 10 - 100
T Q°.$lA&° 10 - 100
Y'\J .$IA&° 10 - 100
Y' DX.$IA&® 10 - 100
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HOW DOES GOOGLE DETERMINE T

WHICH AD IS SHOWN WHERE?
Once you are entered into the auction, Google looks at two key @
factors to determine where your ad ranks: your maximum bid
and your quality score.

BID SCORE

N "

The best combined
CPC Bid x Quality Score
gets the best postion:

Advertiser I

Advertiser IT

Advertiser III

Advertiser IV

Core Strategy
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3.Location term

20%

& 6¢ .$IA&° 100 - 1000
(' .$l1A&° 100 - 1000
, e( .$IA&° 100 - 1000
7 =4 31A&° 100 - 1000
<ADZBIA&® 100 - 1000
Yh( .$I1A&° 100 - 1000
fax .$1A&° 100 - 1000
05 'v .$IA&° 100 - 1000
". "e $IA&° 100 - 1000
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